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As computing has moved definitively from the glass cage to a billion handhelds, new applications 
(and in turn new challenges and paradigms in computing) have moved from government labs (circa 
1960) to the enterprise (circa 1990) to the consumer today. During this period, the intellectual forces 
defining the path of computing have moved from the physical sciences through econometrics, to the 
understanding of human behavior at a large scale. We illustrate this with several examples, then argue 
the need for an emergent academic discipline of computational social science.
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